lll. H Zuppetoxn Twv etapewwv oto “Evépyeita B2B 2010”

H ekdnAwon «Evépyeia B2B 2010» gival pia TTOAU KA EUKQIPIA VIO TIG ETAIPEIES, IDIAITEPA AUTES TTOU £XOUV VO
TTapoucidoouy véa TTPoIdvTa, VEa projects, CUCTAPATA KAl UTTNPECiEG va TTPOBANBOUV Kal va KAVOUV ETTOQEG
ME UTTAPXOVTEG 1) €V UVANEI TTEAATEG OAAG KOl CUVEPYATEG TOUG OTO TTAQICIO WIAg PEYAANG KAl KOBIEPWHEVNG
ekdNAwong omwg 10 150 ETAoIo EBviIKG uveédpio Evépyeiag, «Evépyeia & Avarrtuén 2010» kai Tnv 4n
EBdopdada Evépyeiag Tou opyavwvel To IENE».

2T10X0G €ival N HeyaAUTEPN dUVATH CUPUETOXH OTTO EKTTPOCWITTOUG ETAIPEIWV KOl OPYAVIOUWY KAl N TTapouciacn
OUYKEKPIPEVWV EVEPYEIOKWY TTPOIOVTWY, CUCTNUATWY, TEXVOAOYIWV KAl UTTNPECIWV OTO TTAQICIO TPIWV
ouvexopevwy Huepidwyv (oTig 25, 26 kai 27 NoguBpiou) TTou Ba mTpayuatotroinBolv o€ {EXwPIoTEG aiBouoeg
Tou 2uvedplakou Kévtpou kal Tou Eevodoxeiou Intercontinental. MNépa atrd TIG TTAPOUCIACEIG TWV ETAIPEIV
UTTApXEl TTPORAEWN YIa TNV TTPAYUATOTTOINCN OPYAVWHEVWY CUVAVTHOEWY OTO HovTéEAO B2B.

Autd Ba TTpoo@épEl TNV dUVATOTNTA OTOUG EKTTPOCWITTOUG TWV ETAIPEIV VO GUVAVTIIOOUV EVOIOPEPOUEVES
eTaIpEieg, TTENATEG KAl ouvePYATEG. To avtioTolxo 10xUel Kal yia Tpdmeleg kal EtrevduTikd Funds atrd tnv
EANGOa kal To eEwTePIKG TTOU ETTIBUPOUV va dIEUPUVOUV TIG ETTAPEG TOUG Kal TIG dpacTNPIOTNTEG TOUG OTNV
EANGOa. O1 cuvavTioeig auTég Ba TTpayUATOTTOIOUVTal OTa TTEPITITEPO KABE €TAIPEIAg 1 O€ KOIVOUG, €IBIKA
SIANOPPWUEVOUG XWPOUG, HECO OTO XWPo TNG EkBeonG, pe pavteBou TTou Ba £X0UV KAEIOTEN EK TWV TTPOTEPWV
atrd TNV €101k ypauuareia Tou «Evépyeia B2B 2010».

MNa va d1EUKOAUVOET N CUPMETOXN TWV ETAIPEIWV EXOUV dNPIOUPYNBED TTEVTE DIAPOPETIKA OIKOVOUIKA TTOKET,
avAaAoya PE TO EUPOG TWV TTPOCPEPOUEVWV UTTNPECIWV Kal Tou dIabéaiyou €€0TTAIcoU. To KOOTOG TOU KABE
TTakéTou Eekivael atrd 2.000€ avd staipeia kal @Bavel Ta 9.000€. 'ETo1 uttdpyel SuvaTdTNTO CUPHPETOXAG GKOUA
Kal yia pia eTaipeia mou dev d1aBETel uwnAo budget yia BépaTa TPoBoARS. Ta TTPOCPEPOUEVA TTAKETA EXOUV

WG €4NG:

Makéro A

-EkBeoiako stand*. (okitoo 1)

-ZUppETOXN €VOG O0TEAéXOUG aTO 150 EBVIKO Zuvédpio «Evépyeia & AvaTrtuén 2010».
-Mpoo@épovtal 100 TTPOCKAACEIG avd TAIPEIa.

-KéoT0G 2.200€+DIMA

Makéro B

-ExBeaioké stand*. (okitoo 1)

-IMpoBAETTETAI PIO TTAPOUGTIiaan aTTd EKTTPOCWTTO eTalpEiag didpkelag 10°

->UPUETOXN €EvOG aTeAEXOUG 01O 150 EBVIKG Zuvédpio «Evépyeia & Avamtugn 2010».
-Mpoo@épovtal 200 TTPOCKANCEIG ava eTaIPEia.

-KoéoTtog 3.000€+0MMA
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Makéro I

-EkBeaiako stand*. (okitoo 1)

-MpoBAémeTal yia TTapouciaon ammod eKTTPOOWTIO €TaIPEiag didpkeiag 15'.
-2uppeToxn dUo oTeAexwv oTo 150 EBVIKO Zuvédpio «Evépyeia & AvartTuén 2010».
-Mpooeépovtal 300 TTPOOKANCEIG ava ETaIPEIQ.

-KéoTtog 3.500€+0MMA

Makéto A

-Mepimrepo Standard** pe euBadov 6 T1.y. (oKiToo 2)

-MpoPAETTOVTAI EWG BUO TTAPOUCIACEIS ATTO EKTTPOCWTTOUG TNG eTalpEiag didpkelag 15°-20° n kabepia.
-Awpedv ZuppeToxn TpILV oTEAeXWVY 0TO 150 EBVIKO Zuvédpio «Evépyeia & AvartTuén 2010».
-Mpoo@épovtal 500 TTPOOKANCEIG ava eTAIPEIa.

-KéoTog 7.000€+DIA

MakéTto E

-Mepimrepo Executive™™ pe eufaddv 12 1.u. (okitoo 3,4)

-MpoBAémovTtal dUo TTapouoidoeig ava etaipeia (ETaipikr A MNpoidviwv) i Project atmd oTeAéxn TnG eTaipEiag
dldpkelag 15 éwg 20’ n k&Be pia.

-Awpedv ZUUPETOXN TPIWV OTEAEXWYV TNG eTalpEiag oTo 150 EBVIKG Zuvedpio «Evépyeia & AvartTuén 2010».
-O1 opyavwTég Ba poo@épouv 700 TTPOOKANCEIG ava ETAIPEIQ.

-KéoT1og ouppeToxng 9.000€+drA
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AUo evaAAaKTIKEG AUOEIG YIO TO TTEPITITEPO TUTTOU executive

ApiBp6g ZuppeTeXOVTWY ETalpEiV
Ymrapxel n duvatotnta yia cuVOAIKA 100 CUPPETOXEG aTTO OAA TO OIKOVOUIKA TTOKETA VIO ETAIPIESG KAl OPYAVIOUOUG TTOU
METagU Toug Ba KAAUTITOUV GUVOAIKA OAOUG TOUG TOMEIG EVEPYEIOKWV EQOAPUOYWV.

Zupperoxn Etaipeiwv otnv EkdiAwon “Evépyeia B2B 2010”7

H kd&0B¢ evdiapepduevn eTaipeia A 0pyaviouog UTTOPEI VO GUPPETACXE! ETTIAEYOVTAG £va OTTO TA TTEVTE TIPOCPEPOUEVA
TTAKETA EEOTTAICOU KAl UTTNPECIWY, UTTOYPAPOVTAG OXETIKO CUP®WVNTIKO pE To IENE kar pokatadAAovtag 1o 30%
TNG aiog TNG CUPPWVNOEIcOG CUPPETOXNG.

ZnNUEiWOoEIC yIa TNV TPOOPEPOUEV uTToSOou:

*Mpokeirar yia éva amrAo stand (ue mAdro¢ 1,5 x 2,2 m) mou 8a mpoa@épel Tn duvardTnTa TOTTOBETNONS TTPOWONTIKOU Kai dIa@nUIOTIKOU
UAIkoU Tn¢ etaipeiag (BAEmre okitao 1).

** To mpoopepduevo standard epitrTepo Ba éxel uBadov 6 T.u. kai Ba TTapéxeral ETOINO QTTO TOUS OPYaVWTES TUUTTEPIAQUBavouévng
Kal EMMmAwang, 0nAadn KapékAES, epudpia, K.AT. (BAéme oKiToo 2).

***To mpoopepouevo Executive TTEPITITELO Ba €l EBAdOV 12 1.4. KA1 Ba TTAPEXETAIETOINO ATTO TOUS OPYAVWTES CUUTTEPIAQUBavouévnG
Kal emMmAwang, 0nAadn KapékAes, epuapia, K.AT. (BAéme okitao 3).

-KaBe mepimrrepo mapadiderar eEOTAICUEVO uE Eva ypageio Kal GUO KAPEKAES EVW TTAPEXETAI QWTIOUOS KABWS Kal TTOAUUTTPI(O yia
NV o0voeon OIGPOPWY NAEKTPIKWY OUOKEUWV. H eTTypagpn atnv LETWITH KAOE TTEQITTTEPOU eTOIUAdETAlI ATTO TOUS OIOPYAVWTES.
EmimAéov eéommAioudg xpewverar extra. EVAAAQKTIKG, 01 EKOETEC UTTOPOUV va QEPOUV auToi ToV OIKO TOUS £E0TTAICUO.
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IV. Zuppetoxn Emokentwv oto “Evépyela B2B 2010”

H ouppetoxn Ba yivel Kupiwg Baoel Twv TTPOOKANCEwY TTou Ba oTEIAOUV 01 ETAIPEiEG Kal Ol
opyavwréS. MNa kaBe GAAo evdiapepdpevo Ba uttdpxel €va  KOOToG €100d0uU, TO OTIoio Ba
KOAUTITEl TN GUHPMETOXN TOU O€ OAEG TIG NUEPES TNG €KONAWONG Kal Ba Tou didel TO dIKAiWPA
va TTapakoAouBnoel TIG TTapouoIdoelg Twy Talpeiwyv. ETeaidA n ouvdavinon B2B eival auotnpd
ETTaYYEAUATIKN, Ba KaTtaBAnBei k&GBe duvatr) TTpoaTradela yia va eEacPaAIoBei TO uPnAs eTTiTTESO
TWV TTPOCEPXOPEVWV ETTICKETTTWV OTNV EKONAWON.

Mapoucidoeig

OAol o1 emokéTTEG Ba £X0ouv TNV duvaTOTNTA VA TTAPAKOAOUBACOUV TIG TTAPOUCIACEIS TWV
ETAIPEIWV Ol OTT0iEG Ba TTpaypaToTToinBouv 1600 oTov XWpPo TnG ‘EkBeong, ot idikr aiBouca
600 kal oTo =gvodoyeio Athenaeum Intercontinental. Eykaipwg 6a avakoivwBei To TTARpeg
TTPOYPOUMA TWV TTAPOUCIATEWV.

ZuvavTtioeig B2B

Oa Aeiroupynoel 101K yPaPPaTEIQ aTTO TOUG OPYAVWTEG £va PAVA TTPIV TNV €KONAWON Kal KA’
6An Tn dIdpKeIA TNG, N oTToia Ba gival ETTIPOPTICUEVN PE TO KAEIOINO TWV pavTEROU. AETTTOPEPNAS
KaTAAOYoG Twv pavTeRou Ba TTapadideTal OTIG ETAIPEIEG TOUAAXIOTO Hia nUEPQ TTPIV. Oa UTTAPXEI
duvaToTNTa KAEITiaTOg pavTeRoU Kal KaTd Tn dIdpKeIa TNG EKORAWONG.

V. NMpoBoAn tou «Evépysila B2B 2010»

Oa utdpgel Eva EexwploTd Kal upl TTPOYpPaPPa TTPOROAARG TNG ekdNAwoNG og EAAGda Kal
€EWTEPIKG HEOW dlaPnuicEwy O€:

® Epnuepideg.

® KAadIKa évTuTa.

e Web sites.

e TnAeommikd oTaBPO6 (xopnyou TnG ekdRAWaONG).
e >uvévteu¢ng Tutrou

Eidiki ouvévreugn Tumou Ba opyavwbei éva prva Tpiv Tnv ekdNAwaon oTnv otoia Ba
MTTOPOUV VO CUMMETACXOUV EKTTPOCWTTOI TWV KAASIKWY POPEWV TTOU Ba £€XOUV CUUPWVACEI
va ouvepyaoBouv pe 10 IENE kai va utrootnpiéouv 10 «Evépyeia B2B 2010». EmimmAéov, n
ekONAwan Ba mpoBAnBei péow direct mail o 6Aa Ta peydAa eTevouTikG funds, aTnv EAAGDQ Kai
OTO €EWTEPIKO, JE OTOXO TNV TTPOCEAKUCT ETTEVOUTWYV KOl EKTTPOCWTIWY TOUG.

Ztoweia Emkowvwviog

MNa TepIocdTEPES TTANPOYPOPIES KAl DNAWCEIG CUPUETOXNG
TTOPAKOAEIOTE OTTWG ETTIKOIVWVACETE PE Ta ypageia Tou IENE

INITITIOYTO ENEPIEIAZ N.A. EYPQIMHZ (IENE)
TNA.: (210) 3628457, 3640278, 3624245, fax: (210-3646144
e-mail: marketing@iene.gr, site: www.iene.gr
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VI. H Opydavwon tou «Evépyeia B2B 2010» Ty, - — -

To Evépyeia B2B opyavwveTal yia deUTepn auvexr Xpovid (YIa va OEiTe TIG TTapouCIdCElS aTrd TNV
3n ERdopada Evépyelag kail Tnv TpwTn Evepyeiakn EmixeipnuaTikr) Zuvavinon “Evépyeia B2B”
BAéTre www.iene.gr/energyweek09 ) atré 1o IvaTitouto Evépyeiag NA Eupwtrng (IENE) To otroio
EXEl MIO JOKPOXPOVIA EUTTEIPIO OTNV OpyAvWan TTAPOUOIWY EKONAWCEWY AAAG Kal peYGAwY
ETTAYYEAUOATIKWY CUVAVTHOEWY OTO XWPO TNG EVEPYEIOG OTNV EAAGDQ Kal TO €EWTEPIKO.

H Zuvavtnon Evépyeia B2B trepiAapBavel duo dIa@opeTIKEG aAAG TTAPAAANAEG BPaCTNPIOTNTEG.
A6 TNV Mdia TTAEUPE €XOUHE TNV TTAPOUCIA TWV ETAIPIWY HECW €EKOECIOKWY TTEPITITEPWV
Kal stands, kal ammd TNV GAAN TNV TTPOROAAR TwV dPaCTNPIOTATWY TOUG PECO OTTO £va KAAX
OPYAVWHEVO TTPOYPANMPA TTAPOUCIdoewy o€ €I0IKA DIaNOPPWUEVES aiBouaeg TOOO OTO XWPO
Tou EkBeoiakou Kévipou 600 kal ato TTAnciov £evodoyeio Athenaeum Intercontinental. Ol
TTAPOUCIACEIS TWV ETAIPIWV Ba yivovTal BACEl TTPOYPAUMUATOG Kal KATE BEPATIKEG EVOTNTESG KAl
Ba TpExouv TTapdAAnAa pe 1o ekBeaiako Tunua Tou «Evépyeia B2B 2010» oTig 25/11, oTig 26/11
Kal To TTpwi TNG 27/11. O1 TTapoucIAcEIS TwV TAIPIWYV Ba TTPAYUATOTTOIOUVTAl ATTO OTEAEXN TOUG
Kal Ba KOAUTTTOUV TOO0 TO ETAIPIKO TOUG TTPOYIA (corporate presentation) 600 Kal CUYKEKPIPEVD
TTPOIGVTA KAl UTTNPETIEG.

O1 ouppETEXOUOEG ETAIPIEG KAl opyaviopoi Ba £xouv akdun Tnv duvaTtdtnTa va AdBouv PEPOG
0g ouvavTroelg one-to-one ol otroieg Ba cuvTtovifovtal ammd Tnv €I0IKN yia AuTd TOV OKOTTO
ypauuateia Tou IENE. ZTOX0G TwV €0TIOOPEVWY OUTWY CUVAVTACEWV €ival n TTpowdnon
ETTIXEIPNUATIKWYV CUVEPYACIWV Kal DIEUPUUEVWV ETTOPUWV KOl N AETTTOUEPNG EvNUEPWON YUPW
ato TIG OpaCTNEIOGTATEG KABE TQIPEING.

Metd 10 TTépaG TNG EkdAAWONG OAEG 01 TTapouaIdaelg Ba avapTnBouv ae 181kd micro site TTou Ba

onuioupynoel 1o IENE kai Ba gival TpooBAcipyo g OAEG TIG CUUMETEXOUCEG ETAIPIEG KAI OTOUG
EYYEYPANPEVOUG ETTIOKETTTEG.

Qwroypagics arro tnv EkBean Evepyeiakwy TexvoAoyiwv tou IENE aro 16puua Euyevidou (2008, 2009)




